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Attribution and 360° VUE. Through the view-through sales attribution tool, 360° VUE, the dealer can 
see each AutoTarget who engages at the dealership after seeing 360° ads on search, display, email, 
video, social media, and direct mail. With 100s of API connections, 360° Attribution allows dealerships to 
tie AutoTarget engagements to the source campaign and back to offline sales transactions. 

This AutoTarget was 
marketed to in March 

and June, then called the 
dealership in October. 

The call (Blue Bar) was 
recorded and added to 
the file. Five days later, 

the sale was made (Green 
Bar) and the details are 
included in the profile. 

Dealers can customize the 
type of information they 

want to display.
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What do customers say about 360° Auto?

“Everybody is searching for the magic bullet. The platform that Frankie created is pretty unique. I am in the 
center of a sluggish economy based on low employment in the oil and gas industry, yet I saw pretty significant 
returns, in the 28% - 30% range. I plan on using 360° again. They are very professional, and using them is a very 
seamless process. With a background in the auto industry, Frankie is top notch and knows what he is doing.”
Nathan Hebert
General Manager
Musson Patout Automotive Group

Attribution reporting includes: 

DMS Match. View-through attribution with accurate DMS matching empowers partners to draw a direct 
path from exposure to marketing messages to the dealer’s financial statement. 

VDP Tracker. VDP activity by individual VIN number is displayed, no matter who the referrer is. This ag-
nostic view of VDP activity allows dealer partners to make informed decisions about the value provided by 
individual partners. 

360° Search provides a deep, easy to understand look at the performance of the dealer’s search cam-
paigns. Whether they want quick, high-level view of their results or a deep dive into individual keyword sets.

360° Social or Display. The dealer can view campaign performance metrics and associated creative. 

360° Call Track. View all call activity from campaign tracking lines, as well as listen to the calls for the 
identification of training opportunities. 

When the AutoTarget 
opened the email and 

clicked on the link, 
360° was able to start 
tracking the IP on the 

website, and the profile 
data was backfilled from 

previous visits. 


